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Runs 1:07  • Tape Counter Time: 15:40

NAT SOT: PARK SERVICE OFFICER

Pop-Up Graphic—Cost of ad-
mission:  free

SOT: MIKE COUACAUD, Construc-
tion Manager (covered in part)

Pop-Up Graphic—Monument
hours:  9 a.m. to 5 p.m. daily

NAT SOT: PARK SERVICE OFFICER

Pop-Up Graphic—New security:
metal detectors

SOT: MIKE COUACAUD (covered
in part)

Pop-Up Graphic—Renovation
cost:  $10 million

SOT: MIKE COUACAUD (covered
in part)

Pop-Up Graphic—Annual num-
ber of visitors: over 1 million

HOW MANY WOULD YOU LIKE? ONE?  10:30 TICKETS. 10:30. ONE?
YOU GOT IT IF I CAN UNTANGLE IT.  YOU’RE WELCOME.  I HAVE SOME
10:30’S IF YOU’D LIKE THEM.

THE PEOPLE ARE STAGING OVER AT THE INTERPRETIVE CENTER.  THEY
PICK UP THEIR TICKETS OUT FRONT AT THE KIOSK AND THEY’RE
GOING IN IN GROUPS OF 25.  THIS MORNING THEY WERE LINING UP
AT 7:00 TO GET IN.

OK, I NEED TO HAVE YOUR ATTENTION.

ON THE EXTERIOR, WE DID SOME CORNER REPAIRS, WHEN YOU LOOK
UP AT THE MONUMENT YOU CAN SEE SOME NEW STONES ON THE
CORNERS. THAT’S WHERE WE CUT OUT SOME OF THE CORNERS THAT
WERE READY TO FALL OUT AND POSSIBLY HURT SOMEBODY.

THE MONUMENT, IN ITSELF, THE PURE STONE AND THE BEAUTIFUL
CLEAN LINES, IS REALLY WHAT THE MONUMENT WAS MEANT TO LOOK
LIKE.


